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1. What is the Code of Business Conduct and Ethics?
1.1 The purpose of the Code is:

1.2 Who does the Code of Conduct apply to?

1.3 Our responsibilities under this Code.

1.4 Who to contact if you have questions or concerns?
1.5 Anonymity and confidentiality

1.6 Violations of the Code

1.7 Investigations

1.8 No retaliation

1.9 Making false accusations

1.10 Compliance with various laws, rugesl regulationsn
different countries

1.11 Compliance with the GDPR

¢ There are seven things
that will destroy us:
Wealth without work;
Pleasure without conscience;
Knowledge without character;
Religion without sacrifice;
Politics without principle;

contents

Science without humanity; 2. Application of the Code in the work environment

Business without ethicy, 2.1 Respecting human rights & labor principles
2.2 Health and safety

~Mahatma Gandhi 2.3 What is workplace.....bullying?

3. Application of the Code in the marketplace
3.1 Conflict of interest
NOTE 3.2 Bribery, gifts and entertainment
3.3 Using the company assets
3.4 Responsible travel and entertainment
3.5 Relatives and friends
Do you believe that ethical behavior is an important and critical ] 3.6 Political actIVIty
3.8 Protection of personal data
3.9 Outside speeches, presentations and social media
2. If the answer iBlO, please just give the following some thought: 3.10 Information disclosure and dissemination; Confldentlallty

What life would be like if everyone behaves unethically and 3.11 Intellectual property
does what she/he wants, with no regard for consequences. A Final Word
Is that a world in which you would like to live?

Before starting to read this Code of Business Conduct and Ethics,
please reply honestly to the following question:

1. If the answer i¥ ESplease continue reading.
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1. Whatisthe Code

of Busines€onductandEthics? The Company achieves its objectives by focusing on three core principles:
A Commitment to Customers, to Quality and to People

The Codeof BusinessConductand Ethics(the & / 2 RisSaset of principlesand rules of These underpin a clear Vision, Mission and Set of Values

behaviorsthat will guide all Printec stakeholdersto follow highest ethical standardsin

conducting everyday businessactivities Followingthe Code will enable us to build an OurViSion
organizatiorbasedonthe/ 2 Y LJI nfissiénhdision,valuesandphilosophy I

Printec Group (the & / 2 Y LJistyiviesta) apply high ethical and legal principlesin every
aspectof its businessconduct TheCodeis intendedto be a guideonthe/ 2 Y LJI gfhic& a
principlesandit outlinesthe keylegalrequirementsthat all Printecpeoplemustbe awareof
andcomplywith.

To be the Technology Brand of Choice
for Easy and Secure Interactions, Anytime
and Anywhere.

It ismeantto complementexistingstandardspoliciesandrules,not to substitutefor them.

OurMission

OurValues

We Exist to Provide

Innovative Technology Based
Solutions and Services, which
Enable Efficiency, Effectiveness
and Convenience.

1.1 The purpose of the Code is:

To be an important communication

GKS /2YLIl yegQa O2N We pursue our goals - We embrace diversity in We trust our people to de¢he
To promote honest and ethical with passion and with - all of its formsand right thingandconduct
conduct and compliance with unrelenting focus on = respectindividuality We - businessvith competence,
applicable laws, rules and regulations; performance. give people room to expertise, positive attitude
UOCLSETES Gl ISl think andactdifferently. - and cooperation on all levels.

Company members and the way they
deal with the ethical dilemmas,
prejudices and challenges they face in

T e —— % ENTREPRENEURSH % CUSTOMER FOCUS

The Code is an opportunity to build a We encourage our people to  We diligently service our customers. We

positive brand identity, confidence, acton opportunities, take understand what drives their business and we
confidence and trust among initiatives, and go beyond create innovative solutions tailored to their
employees, partners, customers, boundaries. needs.

suppliers and the communities in
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activities are carried out. °
Printec

INNOVATE. INTERACT. EXPERIENCE.




1.2 Who doesthe Codeof Conductapplyto?

ThePrintecCodeof Conductis designedfor:

A

A

All Printec people to recognizethe responsibilitiesresting on eachof us and to make sure we all
adhereto the valuesfor the benefit of eachother. Its primaryaimis to inform and guideour people
in their roles

Managementteams to help them ensure that the decisionsthey make, the role models they

represent, and the expectationsthey have of their colleaguestake into accountthe / 2 YLJF y & Qa

values

Asamanageryou haveadditional responsibilitiesto:

A

o o I I

Provide enough information and ensure that the employees you lead understand their

responsibilitiesandliabilitiesunderthe Code

Establisha work environmentwhere everybodyfeelssecureand comfortableto discussethicalissues
andconcerns

l\rl1ev|erforce your team or promote businesgesult achievementat the expenseof ethical conductor

the law.

Preventthe violation of the Codeor the law. Managersshouldbe all the time, in everysituation, an

appropriaterole modelof businesonduct

Our clients, suppliersand contacts, as they seek to understand the nature and values of the

organizatiorwith whichthey are dealing

1.3 Ourresponsibilitiesunderthe Code

We expectour peopleto acknowledgethat they all have important responsibilitiesin their activities
Countlesglecisionsare made everyday. However,makingdecisionss not alwayseasy We understand
that a formal Code cannot include every situation. In a fast changingand complex business
environment,it isimpossibleto predictthe different circumstanceshat our peoplewill face

What are ethicalrelationshipswith our clients,partnersand suppliers?
Ethicalrelationshipswith our customershaveadirectimpactonthe/ 2 Y LJI sligc&3stthicalbusiness

relationshipsrequire eachand everyone of usto conductour activitiesasresponsiblyaspossiblefor our
businesgartners,customers suppliersandby:

Arovidingcorrectand honestinformation;

Merotectingour ownimageandour O dza i 2 iM&)esk Q
ARespectingulturaldiversityin all businessactivitiesand decisions
ARespectingrinciplesof competitionand open-marketeconomy
Meliveringwhat we promiseandnot promisingmore than we candeliver.

What is ethical in employee relationships?

Ethical employee relationships are essential for creating a positive work environment and
Fftaz2z KIS | auNBy3I AYLI OU 2y UKS [/ 2YLI ye
provide an environment where each employee feels he/she is treated equally and fairly.
The Company:

A Respects every individual and values differenceis thought, style, culture and
experience.

A Recognizes the value of each person, regardless of where they live, what they look like
what they think or what they believe.

A Upholds the principles of dignity, equality and mutual respect, which are shared across
cultures, religions and philosophies.

Diverse backgrounds
and experiences make
h [=]

us stronger. .
) Prinfec

INNOVATE. INTERACT. EXPERIENCE.






